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COMPANY OVERVIEW
AND HIGHLIGHTS

For more than 30 years, our customers have trusted AAM to design, engineer, validate and
manufacture the driveline and metal forming technologies that POWER their vehicles.

Our success is driven by a disciplined approach and a longstanding commitment to quality
and operational excellence. We continue to advance our technology leadership by evolving
our processes and products to meet the needs of our customers — and the world.

With over 75 locations across North America, South America, Asia and Europe, AAM has a strong global
presence. AAM is a unique global resource that delivers higher-performing, next-generation driveline
and metal forming products and technologies to markets around the world. We work collaboratively
with our customers to efficiently develop cost-effective solutions to improve vehicle performance. Our
approach enables us to provide engineering and manufacturing services to our customers around the
clock. As our supplier base and capabilities expand, AAM is rapidly bringing quality components and
systems to customers all over the world.

DRIVELINE

AAM’s Driveline business unit is a global leader in rear-wheel drive (RWD), all-wheel drive (AWD) and
four-wheel drive (4WD) systems for internal combustion, hybrid electric and full

electric vehicles. Our product portfolio optimizes mass and increases efficiency without

sacrificing performance.

METAL FORMING

In our Metal Forming business unit, AAM supplies critical components for engines, transmissions, and
driveline systems, and safety features for electric vehicles, light vehicles, commercial vehicles and off-
highway vehicles, as well as products for various industrial sectors. With our global capabilities, we
invest in advanced forging, machining, high-pressure die casting and powder metal technologies,
focusing on manufacturing lightweight, highly precise and power-dense products.
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VISION

To POWER a more sustainable future
while providing value to our stakeholders.

MISSION

Advancing global mobility through innovative
technologies and sustainable solutions.

SUSTAINABILITY
MISSION

To deliver POWER and build a safer, greener
and sustainable future for our Associates,

customers, communities and the environment.

OVERVIEW ENVIRONMENTAL SOCIAL PRODUCT SUPPLY CHAIN GOVERNANCE APPENDIX

828 s

ASSOCIATES™ COUNTRIES 2024 SALES

As a leading global Tier 1 Automotive and Mobility Supplier, AAM (NYSE: AXL) specializes in designing,

engineering and manufacturing driveline and metal forming technologies for electric, hybrid and internal

combustion vehicles. With its headquarters in Detroit and over 75 facilities across 16 countries, AAM is
driving the future forward for a safer and more sustainable tomorrow. To learn more, visit aam.com.

*Includes full-time, part-time and joint venture Associates, along with co-ops, contractors, etc., as of December 31, 2024.
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2024 HIGHLIGHTS

=

Achieved 81% zero waste-to-landfill
across manufacturing facilities globally

OVERVIEW ENVIRONMENTAL SOCIAL

@

Received 17 quality performance awards

PRODUCT SUPPLY CHAIN GOVERNANCE APPENDIX

S

Achieved 100% renewable and carbon-free
energy in the U.S. — a year ahead of
our 2025 goal

i

Contributed more than $1 million (USD)
in monetary donations and volunteered
~6,200 hours worldwide

S

Exceeded 2024 Scope 1 and
Scope 2 emissions goals globally

&0

Achieved more than 500 days without a
recordable safety incident at 9 facilities

Jols,
&

Launched robust supply chain
ESG monitoring process

&

Launched 11 major global
product programs

Jol,
N &

Increased our supplier diversity
spend year-over-year by 8%
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AAM is fueled by a culture of quality, operational excellence and
technological innovation. Aligned with our vision, we are dedicated
to POWERIing a more sustainable future that is safer, greener

and more inclusive for our Associates, customers, communities
and stakeholders.

AT A GLANCE

2024 marked our 30" anniversary and it was a year of steady
progress. Despite dynamic market conditions, we achieved
positive operational momentum with a strong focus on managing
factors under our control. We made progress in our business,
community and sustainability (environmental, social and
governance, or ESG) objectives.

Aligned with our longer-term view that multiple powertrain
systems (ICE, hybrids and electric) will co-exist for many years,
our comprehensive product portfolio has us well positioned to
support the changing propulsion landscape. In 2024, we saw
continued demand for our traditional ICE business, exemplified
by key launches and new business awards. In addition, we
secured new business and launched several programs on the
electrification side.

Throughout the year, safety and quality remained top priorities
across the company, resulting in several manufacturing facilities
achieving important milestones and receiving customer
recognition awards.

Focusing on energy and emissions, we achieved our 2025
commitment of 100% renewable and carbon-free energy in the
U.S.in 2024 — a year ahead of schedule.

We also strengthened our biodiversity efforts by extending
our Wildlife Habitat Council membership into 2025 to support
sustainable ecosystems and the communities that surround them.

PRODUCT SUPPLY CHAIN GOVERNANCE APPENDIX

In 2024, we strengthened our Human Rights policy, reaffirming our
dedication to upholding the dignity of our Associates, communities
and supply chain across our global operations. AAM also continued
to support the communities where we live and work, volunteering
over 6,200 hours and contributing over $1 million (USD) in
monetary donations worldwide.

ADDITIONAL HIGHLIGHTS INCLUDE:

Received 17 quality-related awards from our customers
and other organizations.

Successfully completed 11 major global product and
program launches.

Increased our Supplier Diversity spend by 8% year-over-year.

Launched an enhanced Supply Chain monitoring process.

At AAM, we are dedicated to listening, learning and taking
meaningful actions that will drive progress for our company,
communities and the environment. As you read through this report,
you’ll see the significant strides we’ve made.

I’'m proud of what we’ve accomplished across our business
and globally. Moving forward, you can count on AAM to pursue
profitable growth, while ensuring a sustainable approach.

As always, thank you for your support as we work toward a safer,
brighter and more responsible future!

Sincerely,

Shd € hake

David C. Dauch
Chairman of the Board and CEO
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AAM'S MATERIAL TOPICS

CORPORATE GOVERANCE AND
SUSTAINABILITY OVERSIGHT

ENERGY AND EMISSIONS

WATER AND
WASTEWATER MANAGEMENT

SUPPLY CHAIN ENGAGEMENT
AND RESILIENCY

ETHICS AND COMPLIANCE ——o

PRODUCT SAFETY AND QUALITY —o @

INNOVATIVE TECHNOLOGY ——o
AND ELECTRIFICATION

COMMUNITY ENGAGEMENT

©®e

SUSTAINABILITY
STRATEGY

AAM is dedicated to driving continuous improvement in the
sustainability areas most critical to our company, incorporating
feedback from both our internal and external stakeholders.

o WASTE AND HAZARDOUS
MATERIALS MANAGEMENT

As a part of our ongoing efforts, we regularly assess our goals
and progress in these key areas, ensuring they align with our current
business profile, industry norms and stakeholder expectations.

Our 15 material topics were identified in AAM’s Materiality Assessment,
completed in 2022, and approved by our Policy Committee, which is
led by the CEO. These material topics are connected to the areas of

Environmental, Social, Product, Supply Chain and Governance.

é@% o——— ASSOCIATE HEALTH,

= SAFETY AND WELLBEING

o TALENT ATTRACTION AND RETENTION

HUMAN RIGHTS

DIVERSITY, EQUITY AND INCLUSION
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CLIMATE
APPROACH

Climate change is a critical challenge that
the automotive industry and many others are
facing and requires action to not only adapt
the business, but to mitigate the impact on
the planet. AAM is committed to moving our
company, communities and the environment
forward responsibly. AAM has set ambitious
goals that are validated by the Science Based
Targets initiative (SBTi) and are in line with
goals set by the international community to
limit global temperature rise to 1.5°C. In order
to work towards net-zero emissions, AAM is
focused on actions upstream, downstream
and in our own operations.

AAM follows a comprehensive risk
identification and management process with
climate-related risk recognized as one of
AAM’s top-10 risks. To better understand the
details, we conducted a Climate Scenario
Analysis (CSA) in 2022 to evaluate certain
scenarios and how AAM can incorporate the
information into our business strategies. This
allowed AAM to determine the main levers in
each of the streams that we need to be aware
of and build resiliency for.

2024 SUSTAINABILITY REPORT

OVERVIEW

UPSTREAM

We are working to build supply chain resiliency as
well as encourage our suppliers to decarbonize.
Sourcing, monitoring and engaging are all pieces

of the strategy.

OPERATIONS

AAM continues to address its primary environmental
metrics, including energy, emissions, waste and
water, with targets and strategies. Additionally, AAM
works to ensure our facilities are resilient. Facility
assessments are completed by corporate subject
matter experts in the AAM Global Facilities team,
using a standardized company-wide assessment.
As site needs are discovered, we complete studies
where appropriate, manage capital plans and
implement projects.

DOWNSTREAM

Market demand, customer expectations and
global regulations all create requirements that
AAM products need to meet. AAM is tasked

with creating a variable portfolio that supports
innovation and accommodates uncertainty within
propulsion system transition.

ENVIRONMENTAL

‘ SOCIAL ‘ PRODUCT ‘

AAM’s climate approach is incorporated into
the management of our material topics.

Biodiversity is an issue related to climate

that is gaining attention both locally and
internationally, as ecosystems can be
impacted by nearby industries with the effects
experienced worldwide. Recognizing this
growing concern, AAM joined the Wildlife
Habitat Council (WHC) in 2023, whose mission
is to recognize, inspire, engage and support
businesses to achieve wins for nature. As AAM
continues its sustainability efforts, we have
extended our WHC membership into 2025 and
have reinforced our support by educating our
Supplier Sustainability Council members about
biodiversity and WHC.

SUPPLY CHAIN
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In 2024, we completed an inventory of
biodiversity-related projects across our facilities
and identified more than 20 projects, including
two projects completed during the year at our
European Headquarters and Engineering Center.
As an example, drought resistant plants were
used in the facility’s landscape to minimize
water consumption and maintenance while
improving aesthetics. AAM is also involved in
supporting biodiversity through our volunteer
efforts across the regions. Multiple events
during 2024 involved planting trees, which
absorb air pollutants, provide wildlife habitat
and prevent soil erosion, among other benefits.
One such event was organized by our Chakan
Manufacturing Facility in India where Associates
planted more than 600 trees, contributing to a
greener and more sustainable community.
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STAKEHOLDER ENGAGEMENT

We monitor our material topics throughout the year to stay informed on emerging issues
and stakeholder expectations. Our approach involves engaging with key stakeholders
through various channels to discuss these topics and collect their feedback.

Stakeholders are individuals, groups or organizations that either influence or are impacted by AAM’s
decisions and their outcomes. Below are examples of our key stakeholders and the ways we engage
with them.

ASSOCIATES COMMUNITY
Global Engagement Survey Associate Volunteer Activities
Monthly Lunch with Leaders Local Facility-Sponsored Events
Global POWERhour Townhalls
CUSTOMERS
POTENTIAL ASSOCIATES / Technology and Product Expos
RECRUITS Customer/Automaker Supplier Councils
University Recruiting Events Industry Forums
Early Career Development Programs
Associate Resource Group Special Events SHAREHOLDERS
Annual Shareholder Outreach Program
SUPPLIERS Automotive-Focused Conferences
Supplier Sustainability Council Active Investor Relations Programs
Annual Supplier Day
INDUSTRY ASSOCIATIONS

Supplier Executive Champion Program
Various Industry Conferences

Regional/Country-Level Organization Members

Committee Participation

ENVIRONMENTAL

F

SOCIAL

PRODUCT

SUPPLY CHAIN

GOVERNANCE ‘ APPENDIX
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| ENVIRONMENTAL

In This Chapter

¢ Management Structure

e E* Environmental Operating System
® Emissions and Energy
e \Water

® \\aste
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| ENVIRONMENTAL

AAM is focused on safeguarding the environment and
conserving natural resources in the areas where we
operate. Reducing emissions and energy use, promoting
water stewardship and managing waste responsibly
are all critical to the success of our business. AAM

has set ambitious greenhouse gas emissions targets,
validated by the Science Based Target initiative (SBTi),
demonstrating our commitment to do our part to
address climate change.

AAM utilizes our Climate Scenario Analysis to
understand our impact and shape our priorities. This
analysis identified potential risks, opportunities and
mitigation actions, both physical and reputational,
under different scenarios for the future. AAM used this
information to support the revision of policies, especially
related to projects for plant improvements. Another
issue of increasing importance across industries and
around the world is biodiversity. It is both a local and
global concern in that industries can affect areas

near their operations and biodiversity impacts can

be felt throughout the world. As AAM continues its
sustainability efforts, we have joined the Wildlife Habitat
Council, whose mission is to recognize, inspire, engage
and support businesses to achieve wins for nature.

OVERVIEW ENVIRONMENTAL SOCIAL PRODUCT ‘ SUPPLY CHAIN

MANAGEMENT STRUCTURE AND COMPLIANGE

AAM’s Facilities and Environmental, Health and
Safety (EHS) organization is managed using a global
and local approach to ensure company policies and
commitments are supported, while complying with
requirements that may vary by market. The Vice
President of Facilities and EHS reports directly to
the President and Chief Operating Officer, allowing
for direct communication and engagement with the
teams for continuous feedback.

Reporting to the global organization, regional
managers are responsible for making sure all AAM
environmental programs are properly integrated
and aligned with global policies. AAM management

reviews EHS performance on a quarterly basis,
and ensures corrective actions and adjustment
strategies are put in place through plant-level
operations reviews. At each facility, a designated
EHS representative is responsible for tracking and
maintaining environmental compliance.

Additionally, an environmental sustainability
champion and established green team implement
the E* Operating System and are responsible for the
facility to achieve full compliance with the system.
Within each green team is a designated subject
matter expert for each of the primary environmental
metrics: energy, water and waste.

GOVERNANCE APPENDIX

ENVIRONMENTAL COMPLIANCE

AAM understands that our manufacturing processes
and facilities must be maintained in order to protect
the communities in which we operate. The cornerstone
of our compliance program is maintaining our
certifications to the ISO 14001 standard, which is the
international standard for environmental management.
Globally, 92% of our manufacturing facilities are I1SO
14001 certified, while the remaining 8% of facilities
operate under our internally audited Environmental
Management System. This demonstrates the

maturity and effectiveness of the AAM Environmental
Management System as well as the commitment of
all Associates to protecting the environment.
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®

E* ENVIRONMENTAL
OPERATING SYSTEM

To continue to deliver operational excellence, our E* Environmental Foundational environmental management
Operating System is a key module of the AAM Operating System systems, leadership commitment and
(AOS) that leverages our global standards, policies, and best Associate awareness are in place.
practices across the environmental disciplines. The E* System
creates a standard structure for facilities to increase Associate
awareness, monitor progress with environmental related goals,
implement consistent data management, and encourage and
incentivize continuous improvement.

Corporate procedures are being followed,
metrics are established and data
management systems are in place.

The E* System is foundational to AAM’s energy, water, and waste

strategies. Along with critical policies, processes and procedures,

E* champions are embedded at each facility to closely monitor

environmental activities. Having these local point people in place Facility utility systems are designed and
who have the knowledge of day-to-day operations is imperative maintained to optimize performance.
to understand the data analysis, potential issues and resolutions.
Involving our Associates plays a key role in not only reducing

our environmental impact, but also encouraging teamwork and

bringing new ideas to the forefront. Performance metrics are being met and the

facility is being innovative and proactive in
The E* System is organized around a four level rating scale. continuous improvement activities.
Achievement of progressively higher levels at each of our plants

reflects the maturity and effectiveness of the system inside an In 2024, we continued advancing

AAM facility. E* System standards throughout our TRAINING
operations, with a goal for all of our One way we focus on our strengthening culture preparedness, energy, emissions, waste and
facilities to accomplish and maintain is by promoting sustainability awareness with our water, and helped Associates understand each of
a level four-status. All locations except Associates across the globe. Information about the metrics and why they are important to AAM
for one achieved Level 4. The remaining our corporate sustainability initiatives is shared as a business. Additionally, two EHS Conferences
facility is actively implementing action at each location to train Associates on how to play were held globally at AAM locations that included
plans to make necessary improvements. an active role in our sustainability efforts. management and representation from our

manufacturing facilities. Each conference had
concentrated sessions on the waste program and
continuous improvement project documentation.

With continued focus and collaboration,
we are committed to achieving this
goal in 2025.

In 2024, AAM Associates spent a total of more
than 68,000 hours on training on environmental
topics including weekly touchpoints. General
environmental awareness training was revised

and expanded. This training included emergency 12
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EMISSIONS AND ENERGY SCOPE 1 AND 2 EMISSIONS AND ENERGY
reenfiouse gas (GH(.S) ?mISSIOnS are classified into three.catggo’rles, .O " SCOES. . AAM recognizes that GHG emissions contribute energy-efficient equipment and the optimization
Scope 1, 2 and 3 emissions are released across an organization’s entire value chain. : : ] ) ) .
to climate change and is committed to reducing of manufacturing processes, the company aims
its environmental impact by minimizing Scope 1 to significantly lower its carbon footprint while
A A A and Scope 2 GHG emissions. Scope 1 emissions maintaining high-quality production standards.

refer to direct emissions from company-owned
or controlled sources (e.g., AAM manufacturing
facilities), while Scope 2 emissions are indirect

Our emissions reduction targets are in line with
goals set by the international community to limit
global temperature rise to 1.5°C. We have a goal

of a 5% annual improvement for emissions intensity
from a 2020 baseline. Our science-based emissions
target for 2024 was 370,348 tC0O_e compared to an
actual performance of 268,169 tCO,e.

emissions from the generation of purchased
electricity, steam, heating and cooling. Scope 1
and 2 emissions are directly impacted by AAM’s
own operations and purchasing decisions.
Through the adoption of advanced technologies,

GREENHOUSE GASES

x EMISSIONS
EMISSIONS o SCOPE 1 SCOPE2
“ % ) tCo.e SALES $MUSD INTENSITY /» CHANGE tco.e tco.e

tCO,e/$MUSD
~—
¢l T
==

¢ 2020 BASELINE 462,935 4,711 @ 98 — 80,963 381,972

2021 475,782 5,157 92 6.1% 87,033 388,749
I ————————————————————

SCOPE 1 SCOPE 2?2 SCOPE 3 2022 437,116 5,802 75 18.5% 93,682 343,434

: . . - 0
Greenhouse gases an Indirect emissions derived Emissions are from the value 2023 391,783 6,080 64 14.7% 94,578 297,205
organization emits from sources from a company’s purchase chain, both upstream and 5024 268.169 6105 1 21 39, o1 346 176.823
it owns or controls directly. This of electricity, steam, heat or downstream. For example, the ’ ’ =70 ’ ’
includes emissions associated cooling. These greenhouse energy used to manufacture
with fuel combustion during gases are emitted off-site but the steel that is used to build (1) The 2023 amounts in the table include Tekfor and non-manufacturing locations. Our 2022 amounts have been recast to reflect our Tekfor
th duct h th fact is sl le. S 3 also includ acquisition on June 1, 2022, and also our non-manufacturing locations. Amounts prior to 2022 reflect only our manufacturing locations.
€ proauction process or the e manutacturer IS St an axie. scope o also Iinciudes
: . . : P (2) Our emissions baseline for 2020 was independently calculated with the help of a third-party expert and was used in our 2022 SBTi
boiler or furnace in one of its solely responsible. emissions such as fumes from
corporate offices vehicles that the company’s submission. We did not adjust for lost sales or activity due to COVID-19 in our SBTi submission.

employees drive to work.

13
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SCOPE 1 AND 2 EMISSIONS REDUCTION STRATEGY

The emissions generated by our operations are monitored under AAM’s energy management strategy.

To achieve our emissions reduction targets for Scope 1 and 2, AAM’s strategy focuses on four main pillars:
ISO 50001 certification, energy reduction initiatives in manufacturing, sourcing of carbon-free

and renewable energy, and the E* Environmental Operating System.

Energy Reduction Carbon-Free and E4 Environmental
Initiatives Renewable Energy Operating System

PILLAR 1: 1ISO 50001 CERTIFICATION

Our Energy Management System is certified by ISO 50001 at all qualified locations, giving credibility and a
priority to our processes and systems. ISO 50001 is an International Standard which specifies requirements
for establishing, implementing, maintaining and improving an Energy Management system. Its purpose is
to enable an organization to follow a systematic approach in achieving continual improvement of energy
performance, including energy efficiency, energy security, energy use and consumption.

OVERVIEW ENVIRONMENTAL

PILLAR 2: ENERGY REDUCTION INITIATIVES

SOCIAL

PRODUCT

SUPPLY CHAIN GOVERNANCE APPENDIX

AAM closely monitors energy consumption at each of our facilities, ensuring alignment with production and
continuously searching for energy reduction opportunities. By reducing energy consumption, AAM reduces
emissions at the same time. In 2024, AAM reduced both our absolute energy consumption as well as our

energy intensity from 2023.

INTENSITY

YEARM™ ENERGY (MMBTU] SALES $MUSD MMBTU/$MUSD 7% CHANGE
2020 BASELINE 5,560,553 5,954 @ 934 —
2021 5,122,186 5,157 993 (6.3)%
I ————————————
2022 5,638,824 5,802 972 2.1%
2023 5,727,780 6,080 942 3.1%
2024 9,589,551 6,125 913 3.1%

(1) The 2023 amounts in the table include Tekfor and non-manufacturing locations. Our 2022 amounts have been recast to reflect our Tekfor
acquisition on June 1, 2022, and also our non-manufacturing locations. Amounts prior to 2022 reflect only our manufacturing locations.

(2) Our energy baseline is based on 2020 intensity levels and was adjusted to compensate for lost activity in our operations due to disruptions

related to COVID-19.

FOCUS ON ENERGY REDUCTION

Simple solutions can lead to significant improvements.

At AAM, compressed air is widely used in our

facilities and accounts for a significant amount of
our electricity costs. To optimize manufacturing
practices and reduce costs, AAM facilities around
the world have investigated and implemented
improvements to their compressed air systems.
We worked with energy providers to conduct
compressed air leak audits at our plants in the

U.S., leading to enhanced maintenance and
repaired leaks. At plants in India, facility
leads evaluated the compressed air systems
to identify and adjust them to run at optimal
pressures. These types of continuous
improvement efforts in our plants contribute
to AAM’s energy reduction goals.
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PILLAR 3: CARBON-FREE AND RENEWABLE ENERGY

“"I i Ff‘—ﬁ
AAM recognizes it must utilize energy in its operations. To support our net-zero emissions goals, we have a goal “! . -"‘hﬂw AEE,:EE.‘!
With that in mind, sourcing renewable and carbon-free of achieving 100% carbon-free and renewable energy from d;“ by 1 L ,.u' .i - i]
energy through a combination of direct utility purchases a global perspective by 2035. In 2024, approximately 66% fe
(where available) and the purchase of Renewable Energy of our global electricity was purchased directly from carbon-
Certificates (RECs) and Emission-Free Energy Credits (EFECS) free and renewable sources or offset by the purchase of
is a foundational strategy in meeting our emissions goals. AAM RECs. In addition, we have a goal in the U.S. to achieve
carefully monitors renewable energy offerings in the regions 100% carbon-free and renewable energy by 2025, which
where we operate and makes purchases commensurate was achieved ahead of schedule in 2024,

with our renewable energy commitments, as well as in
alignment with our net-zero emissions targets.

Achieved 100% Renewable and Carbon-Free Energy

in the U.S. in 2024, One Year Ahead of Our 2025 Goal. C 0 m m ittE d tU S D u rc i n g

Az 19% % RENEWABLE @ IN THE U.S. 0
e e — 100% R ] d
2022 32% Year 2021 2022 2023 O 2024 2025 0 e n Ewa e a n
2023 44% Plan 36% 40% 43% 97% 100%
° Carbon-Free Energy
2024 66% Actual 34% 95% 75% 100% —

Glaobally by 2035.

As a RESUIt Df Dur Investment % SCOPE 2 EMISSIONS 1 AVOIDANCE IN THE U.S.
in Carbon-Free and Renewable Year 2021 2029 2023 2024
Saurces, we’ve Avoided an Increasing S ——
Percentage of Scope 2 Emissions. Avoidance 29% 53% 70% 100%

PILLAR 4: E* ENVIRONMENTAL OPERATING SYSTEM

The E* System is pivotal in reinforcing environmental goals throughout our facilities.
It drives accountability from each Associate all the way to the plant manager, keeping
_ . _ - _ leadership involved. It supports our energy strategy by focusing on Associate education
(2) The sourcing of renewable or carbon-free energy through a combination of direct utility purchases (where available) and the purchase ) ) ) -
of renewable energy certificates (REC), presented in a percentage of MWh. and continuous improvement projects related to energy management. Each facility has
an engagement process that is tailored to fit their workforce and inspire innovative
ideas to be generated.

(1) The 2023 amounts in the table include Tekfor and non-manufacturing locations. Our 2022 amounts have been recast to reflect our Tekfor
acquisition on June 1, 2022, and also our non-manufacturing locations. Amounts prior to 2022 reflect only our manufacturing locations.

(3) Scope 2 Emissions Avoidance is presented as a percentage of tons of CO,e.

19
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SCOPE 3 EMISSIONS A UPSTREAM

AAM recognizes that emissions are impacted by factors outside its own facilities. Scope 3 is _
comprised of emissions from throughout our value chain, both upstream and downstream. CATEGORY 1 — Purchased goods and services
AAM considers the following categories to be relevant, following the GHG Protocol: CATEGORY 2 — Capital goods

CATEGORY 3 — Fuel and energy-related emissions
CATEGORY 4 - Upstream transportation and distribution
CATEGORY 5 — Waste generated in operations

CATEGORY 6 — Business travel

CATEGORY 7 — Employee commuting

OWN OPERATIONS

DOWNSTREAM

CATEGORY 9 - Downstream transportation and distribution
CATEGORY 11 — Use of sold products
CATEGORY 12 - End-of-life treatment of sold products

v CATEGORY 15 — Investments

SUPPLY CHAIN GOVERNANCE APPENDIX

AAM'’s primary upstream contributor comes from
Purchased Goods and Services (Category 1), which
emissions generated from the production of goods
and services that a company buys or acquires for
its operations. AAM’s strategy for addressing these
emissions is centered around responsible supplier
sourcing, monitoring and engagement, which is
discussed in detail in the Supply Chain section.

Downstream, AAM’s primary contributor comes

from Use of Sold Products (Category 11), which
encompasses the emissions generated when a
company’s products are used by consumers or other
end-users. Downstream emissions are influenced

by market demand, customer expectations and
strategies, and regulatory requirements. AAM can
play a role utilizing its Product Stewardship strategy,
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